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Welcome to the Autumn/Winter 2017 HCP Mag - 

we hope you find it informative and inspirational.

HCP are striving to enhance their global 

presence within the beauty industry by bringing 

balance and stability; strengthening their 

offering in Europe to complement already 

established sites in Asia and the Americas.

This demonstrates HCP’s ongoing commitment to 

the industry in terms of thinking globally but being 

able to act locally; satisfying our customers’ desire 

for technology, flexibility  and speed-to-market. 

A key expanding product category of investment 

for HCP, new sites bring a more complete mascara 

beauty solution, enabling pack production in 

Europe and applicator technology know-how to be 

transferred to emerging beauty markets in Asia.

HCP are delighted to present German manufacturer 

Rusi: for news of the acquisition, turn to page 8. 

Other highlights include new trends for AW18/19, 

a guide to customising mascara for your 

brand, new stock packs and beautiful finishing 

solutions to add the wow-factor to packaging. 

CHERYL MORGAN
CREATIVE MARKETING MANAGER
cmorgan@hcp-uk.com

Cheryl

THINK GLOBAL   |    ACT LOCAL

Editor’s Note
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COMPANY
PROFILE

A TRUSTED GLOBAL PARTNER AT THE FOREFRONT OF CREATIVITY & INNOVATION, 

DRIVING THE FUTURE OF BEAUTY PACKAGING

Founded in 1960 in Taiwan, mul t i -award winning HCP is  one of  the world’s  leading primary 

packaging companies wi th a par t icu lar focus on the design, development and product ion of 

packaging mater ia ls  and solut ions for the cosmet ics,  sk incare and fragrance industr ies.  HCP’s 

product  por t fo l io inc ludes:  s tandard and cus tomised compacts,  k i t s ,  l ips t icks,  mascara, plas t ic 

moulded and f ibre mascara brushes,  eyel iner,  l ip gloss,  pots ,  jars,  to t t les  and bot t les,  c losures and 

other cosmet ic i tems.

SERVICES INCLUDE:

Design and visualisat ion

Ful l  ser vice capabil i ty for packaging supply

R&D with packaging innovation

Fast prototyping/pilot tool development

Production tool development

Extensive process & f inishing capabil i ty

Ef f icient & cost ef fect ive manufacturing

Global & local technical & commercial support

Logist ic solut ions & regional warehousing

MANUFACTURE

HCP ser ves i t s  g lobal cus tomers th rough nine wor ld -c lass product ion faci l i t ies:  four in China and 

locat ions in Nor thern Amer ica, Mexico and Europe. Technologies inc lude moulding ( inc luding bi -

in jec t ion) ,  in jec t ion blow moulding, ex t rus ion blow moulding and meta l  press ing. As one of the 

most  exper ienced cosmet ics packaging companies in the wor ld, HCP are conf ident  a l l  cus tomers ’ 

packaging needs can be met,  f rom concept to f in ish, a l l  under one roof. 

ENGINEERING

A pres t ig ious reputa t ion for  top qual i ty  and ef f ic ien t  engineer ing is  underpinned by exper ienced and 

sk i l led engineers who suppor t  the development of  a wide range of machined components to a ver y 

h igh s tandard, real i s ing s ingle proto types to volume manufacture, cus tomers benef i t  f rom regional 

engineer ing suppor t .

EXTENSIVE PRODUCT RANGE & FINISHING CAPABILITIES 

HCP’s abi l i ty  to suppor t  cus tomers on the des ign, development and manufacture of  cus tomer 

or iginated or in -house designed cus tom products i s  second to none. HCP’s f in ish ing opt ions and 

processes are global ly renowned wi th opt ions that  inc lude in -house res in colorat ion, hot  s tamping 

and screen pr in t ing through to complex UV metal l i sa t ion and e lec t ropla t ing.
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MEET THE
LEADERSHIP TEAM

JACKIE MANTLE
MANAGING DIRECTOR 
HCP UK
Tayfield House, 38 Poole Road
Westbourne, Bournemouth 
Dorset BH4 9DW 
UK

T: +44 1202 670099
E: jmantle@hcp-uk.com

ERIC FIRMIN
PRESIDENT 
HCP FRANCE
10 rue Vignon
75009 Paris
France

T: +33 1 42 44 24 24
E: efirmin@hcp-france.com

DAMIEN DOSSIN
PRESIDENT 
HCP USA 
1350 Broadway 
Suite 1903
New York NY 10018
USA

T: +1 212 894 4736
E: ddossin@hcp-usa.com

REBECCA LIAO
CFO 
HCP GROUP
No. 9456 Songze Avenue
Qingpu Industrial Zone
Shanghai 201700
China

T: +86 21 6700 0888
E: rebecca_liao@hcpackaging.com

EDDY WU
PRESIDENT & CEO
HCP GROUP
No. 9456 Songze Avenue
Qingpu Industrial Zone
Shanghai 201700
China

T: +86 21 6700 0888
E: eddy_wu@hcpackaging.com

CHUN MAN KWONG
COO & GLOBAL SUPPLY CHAIN LEADER
HCP GROUP
No. 9456 Songze Avenue 
Qingpu Industrial Zone
Shanghai 201700
China

T: +86 21 6700 0888
E: cm_kwong@hcpackaging.com

HCP PACKAGING is managed by an experienced in ternat ional  team, providing global  and local 

sales,  project  and engineering suppor t .

For more informat ion on any feature in th is  magazine, please contact  wi th your local  sales 

representat ive -  a l l  detai ls  are avai lable on www.hcpackaging.com

NEW YORK  |   LOS ANGELES  |   PARIS  |   LONDON  |  MUNICH  |  SHANGHAI  |   HONG KONG  |  TAIWAN  |  MEXICO  |  SÃO PAULO

ALAIN BLONDEL
PRESIDENT & CEO
SIMP
4 rue Camille Decauville
ZAC du Plessis-Saucourt
91250 Tigery
France

T: +33 1 64 98 13 60
E: ablondel@simp.fr

KLAUS SINDEL 
PRESIDENT 
RUSI COSMETIC GMBH & CO. KG
Rudolf-Diesel-Straße 14
DE - 91572
Bechhofen
Germany

T: +49 9822 6099 15
E: ksindel@rusi.de



HCP NEWS
HCP WEST COAST’S
NEW SHOWROOM

NEWS

HCP PACKAGING USA WEST COAST OPENED
A STUNNING NEW SHOWROOM IN JULY 2017

HCP commissioned iconic LA ar t is t  Kelcey Fisher 

to create a beaut i fu l  mural in the new West 

Coast showroom, incorporat ing beauty imager y 

and his s ignature sof t  pr imar y hues and pat tern 

work. HCP are del ighted with the resul t ,  giving 

a s tunning backdrop to the packaging displays. 

Born and raised in Miami Beach Flor ida, Fisher 

is inspired by the neon l ights and 80s pastel 

inspired designs of his surroundings and his 

memorable work can be seen throughout the 

s t reets and residences of Southern Cali fornia.

LA IS LOVING LENTICULAR!

To celebrate the relocat ion and make a 

memorable way to remind customers of the new 

address, HCP have created a fun LA inspired 

lent icular top-plate design. Featur ing a sunset 

beach scene with a cool gir l  that f l ips poses, this 

top-plate technology is ideal for brands looking 

for an interact ive element to their packaging.

Please update your records:

HCP West  Coast  USA

2262 E. Maple Ave.

El  Segundo

CA 90245

USA

To arrange a vis i t ,  please contact HCP’s Director 

of West Coast sales:

Sarah Larsen  |  T: +1 424 217 5054

E: s larsen@hcp-usa.com



IOPP - 2017 AMERISTAR PACKAGE 

AWARDS COMPETITION

At the 2017 AmeriStar Package Awards 

Competi t ion held by The Inst i tute of Packaging 

Professionals ( IoPP), M.A.C Cosmetics won 

in the cosmetics category for their M.A.C 

Mariah Carey launch. A stunning collection 

that was curated by Mariah herself; the 

music legend who has been labelled the 

‘patron saint of gli t ter’. With si lver gli t ter 

and metal l ic gold elements for show-stopping 

appeal, HCP Packaging supplied the l ipstick, 

l ip gloss, pressed powder and eyeshadow, 

also achieving the intense si lver gli t ter f inish.   

HCP SPONSOR CEW ACHIEVER AWARDS

HCP Packaging was a proud sponsor of industr y 

veteran and NARS President Barbara Calcagni 

for the prestigious 2017 CEW Achiever awards;

recognising the accomplishments of women 

leaders in the cosmetics industr y and acting as 

an inspiration for future leaders and companies 

to suppor t women’s advancement. Barbara, 

along with several other Cosmetic and Personal 

Care industr y leaders, were honoured at the 

annual ceremony held on September 15th 

2017 at the prestigious New York Hil ton hotel.

Barbara Calcagni was appointed President 

of NARS, a Division of Shiseido, in 2015 

after successful ly leading the brands 

marketing ef for ts worldwide since 2008.

HCP provided their ‘Take your Time’ t imewheels 

for the gif t bags, featuring the  ’Crystal 

Skies’ HCP SS18 trend on the sleeve.

BARBARA CALCAGNI
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HCP ACQUIRE
MANUFACTURING 

PLANT IN GERMANY

NEWS

HCP PACKAGING PURCHASE 100% STAKE IN
GERMAN COSMETICS PACKAGING MANUFACTURER RUSI

31st  August  2017 saw the exci t ing acquis i t ion of  German cosmet ics packaging manufacturer 

Rusi  Cosmet ic GmbH & Co by HCP Packaging, suppor ted by Baring Pr ivate Equi ty Asia.  A key 

s t rategic move to enhance HCP’s manufactur ing capabi l i t ies in Europe, th is  acquis i t ion wi l l 

add extensive ly to HCP’s s tock por t fo l io for mascara, eyel iner,  l ips t ick and l ip gloss categories.

RUSI MANUFACTURING PLANT   |   BECHHOFEN GERMANY
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With over 40 years of  engineer ing and packaging exper t i se wi th in the cosmet ic indus t r y,  Rus i 

s tands for  h igh product  qual i ty,  f lex ibi l i ty  and ef f ic iency and main tains a high reputa t ion in the 

market  segment of  decorat ive cosmet ics packaging. Rus i ’s  years of  prof ic iency coupled wi th i t s 

posi t ion in the indus t r ia l  zone of Bechhofen in Germany, makes th is  acquis i t ion a natura l  f i t  for  HCP 

Packaging and provides a fantas t ic locat ion for  manufactur ing in the hear t  of  Europe. With th is 

addi t ion of  a manufactur ing plant  near Nuremberg, 1.5 hours f rom Munich, HCP’s abi l i ty  to work 

dynamical ly and conver t  bus iness swi f t ly  i s  enhanced wi th a s t ronger in ternat ional  presence that 

can act  local ly to meet the cus tomers ’  need for speed- to -market ,  f lex ibi l i ty  and the la tes t  technology.

Rus i ‘s  product  range ex tends f rom thei r  her i tage of mascara brushes to comple te packaging 

solu t ions: moulding and f in ish ing, as wel l  as appl icators for  mascara, l ip g loss and eyel iner. 

Rus i  a lso holds an excel len t  reputa t ion in the indus t r y for  sus ta inabi l i ty,  main tain ing 

s tandards and being able to respond to the high demand of natura l  and organic cosmet ics. 

Together, HCP and Rusi present a strengthened collaborative stock and custom packaging portfolio, combined 

expertise in fibre mascara brush design and manufacture as well as decoration and finishing solutions. 

Combining with the world-class plastic brush capabilities that 2016’s acquisition of SIMP brings, the HCP family 

now offer the industry’s widest range of applicators and packs to offer complete mascara beauty solutions.

For more informat ion regarding Rusi ,  p lease v is i t :  www.rusi .de



SIMP RELOCATION
NEWS

SIMP PREMISES RELOCATED TO 
TIGERY, FRANCE

Fol lowing an exci t ing period of  growth and SIMP’s acquis i t ion by HCP, Ju ly 2017 saw 

the re locat ion of  S IMP’s factor y from their  s i te in Dravei l  near Paris ,  to new premises 

in Tiger y,  nearby. The move wi l l  enable SIMP to suppor t  growth and meet  the industr ia l 

chal lenges of  the fu ture.  With th is  inves tment in a larger product ion faci l i ty,  S IMP wi l l 

be able to expand industr ia l  processes and the scope of  their  in te l lec tual  proper ty.

SIMP FACTORY, TIGERY   |   FRANCE

The proximi ty of  the new s i te has enabled SIMP 

to re tain the exis t ing work force -  essent ia l  for 

a smooth t rans i t ion and ensur ing the qual i ty  of 

ser v ice dur ing and pos t  re locat ion. 

With a ground area of 14,000M², the new 

s i te means SIMP have doubled product ion 

and s torage capaci ty,  therefore opt imis ing 

product ion f low. 

Through th is  major inves tment ,  HCP and 

SIMP demons t ra te commi tment  to cus tomers 

to suppor t  cont inued growth, providing a fu l l 

beauty so lu t ion but  a lso for  S IMP to cont inue to 

operate independent ly wi th in the HCP fami ly.



Please update your SIMP contact  detai ls : 

S IMP

4 rue Camil le Decauvi l le ,  ZAC du Pless is-Saucour t ,  91250, T IGERY, FRANCE

T: +33 1 64 98 13 60
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EXHIBITION
HIGHLIGHTS | 2017

COSMOPACK
BOLOGNA
MARCH 2017

COSMOPACK BOLOGNA 2017  was the bus ies t 

ye t  for  HCP, wi th the team meet ing many 

exis t ing and new cus tomers.  According to show 

organisers,  more than 250,000 vis i tors f rom 

150 count r ies a t tended the event ,  wi th a 16% 

increase in fore ign profess ionals compared to 

las t  year.  The eye-catching disp lays of  the la tes t 

t rend ranges for  Spr ing Summer 18 welcomed 

vis i tors as they entered the hal l ,  whi le many new 

s tock i tems and f in ishes featured on the booth.

LUXEPACK
NEW YORK

MAY 2017

LUXEPACK NEW YORK 2017 celebrated 15 

years of packaging innovat ion for i ts 15th Annual 

Edi t ion and proved to be an inspir ing show for 

exhibi tors and vis i tors al ike. An incredibly busy 

show for HCP with many successfu l customer 

meet ings, Luxepack is also a great oppor tuni ty 

for the internat ional HCP teams to meet, share 

market feedback and discuss ideas for new 

product development.
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UPCOMING SHOWS
THE HCP PACKAGING GROUP maintain a s t rong calendar of  in ternat ional 
exhibi t ions each year,  meet ing wi th exis t ing cus tomers and welcoming new 
vis i tors to their  booth.  The exhibi t ions are an ideal  oppor tuni ty for cus tomers to 
meet  the teams, bet ter  unders tand HCP’s capabi l i t ies and discuss new projects .

LUXEPACK
MONACO
2 - 4 OCTOBER 2017

COSMOPACK
BOLOGNA
15 - 18 MARCH 2018

MAKEUP IN 
PARIS
21 - 22 JUNE 2018

COSMETICS
BUSINESS 
MUNICH
06 - 07 JUNE 2018

COSMOPROF
HONG KONG
14 - 16 NOVEMBER 2017

EUROPE

COSMOPROF
LAS VEGAS
29 - 31 JULY 2018

LUXEPACK
NEW YORK
16 - 17 MAY 2018

NORTH AMERICA ASIA
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HCP NEW STOCK
PRODUCT FOCUS

THE LATEST ADDITIONS TO 
HCP’S STOCK RANGES

MAGNUM FULL SIZE SLIM LIPSTICK - 65S

This a l l -a luminium fu l l  s ize l ips t ick has a s l immer 

prof i le than the cur ren t  Magnum l ips t ick,  a 

s ty l i sh luxur y addi t ion to the Magnum range. 

The cup s ize is  12.7mm whi le both the cover 

and base are weighted for  a premium feel . 

The pack can be anodised to produce a 

shiny, mat t  or  sa t in f in ish and screen pr in ted.

RADICAL FULL SIZE LIPSTICK - 66D

This sof t  square fu l l  s ize l ips t ick has a 

70/30 cap/base spl i t  and comes wi th

a 12.7mm mechanism. The cover,  col lar  and 

base are moulded in ABS mater ia l  and can 

be decorated wi th vacuum metal l i s ing, spray, 

hot  s tamping or screen pr in t ing techniques.
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FUSION TRIMLINE WAND - 66A

Fol lowing the success of  the Fus ion S l im Wand, 

the new Fus ion Tr iml ine  Wand  has been 

developed wi th an e longated base prof i le for 

precis ion appl icat ion. The cap and base are 

f lush f i t ted for  a seamless and s leek appearance 

whi le the base can be weighted for  premium 

feel .  The mechanism holds an 11mm cup.

The ABS cap and base can be ex tens ive ly 

decorated v ia meta l l i sa t ion, spray f in ishes 

or wi th a pr in ted design, whi le the A-shel l 

can be anodised and screen pr in ted. 

MINI LIPSTICKS:

FUSION SQUARE - 66N & RADICAL - 66O

Capturing the craze for miniature packaging, HCP 

introduces not one but two new mini l ipst icks for 

the Fusion Square and Radical ranges. The Fusion 

Square Mini Lipstick has a sharp square profi le 

with a 50/50 cap/base spli t, while the Radical 

Mini Lipstick features a soft square profi le with 

a 70/30 cap/base spli t. Each pack features 

an aluminium A-shell and 9.6mm mechanism. 
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FUSION ROUND & SQUARE LIP GLOSSES  |  MIX & MATCH!

The stock Fusion Lip Gloss is available with both round and square profi les; in ful l size and mini, with a 

new super mini size added to the round range. For extra versati l i ty, the caps come with various height 

options and are ful ly interchangeable to create a variety of options for the ideal l ip gloss combination.

FUSION SQUARE LIP GLOSSES

FULL SIZE - 65X  |  OFC: 10.1ML

MINI - 65Y  |  OFC: 6.4ML

Sharp and geometric, the Fusion Square 

Lip Gloss is available in ful l and mini 

sizes - a versati le pack ideal for al l uses.

The bott le and shoulder are injection 

moulded in crystal clear or coloured PETG.

The one-piece ABS cap can be metal l ised, 

sprayed, hot stamped or screen printed.
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RADICAL ULTRA LIP GLOSS - 66C

This new lip gloss has a contemporary soft square 

profile, with a thick-walled PETG bottle and base 

button. It is great for formula compatibili ty, with 

options for transparent and opaque sections 

for complete or partial colour ID. The flexible 

secondary finishing options for the Radical Ultra 

Lip Gloss makes it suitable for light sensitive 

formulations. Multi - functional applicator options 

are available, featuring a clear PCTA rod and 

concealed fil l level neck. The OFC is 10.4ml, 

with an approximate declared fil l of 7.5ml.

FUSION ROUND 

SUPER MINI LIP GLOSS - 65T 

As par t of the Fusion Glass range, this new super 

mini size l ip gloss also displays al l the desirable 

quali t ies of glass but without the fragil i ty.

This sleek, tubular design complements the exist ing 

ful l size and mini versions - a great solution for 

tr ial or travel packs, with an OFC of 2.3ml.

The bott le and shoulder can be injection 

moulded in crystal clear or coloured PETG.

The two sizes of one-piece cap are 

moulded in ABS material and can be 

metal l ised, sprayed, hot stamped or printed.
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WAVE APPLICATOR - JLR-31

The Wave applicator al lows application 

orientation on the l ips to ensure an even and 

smooth coverage when applying product. 

BALLET APPLICATOR - CH16007

The soft ly rounded tip of this applicator 

combines with a two-sided f lat sur face to 

al low for optimum agil i ty during application.

FUSION ROUND DECO COMPACTS

GRANDE - 96I  |  PRESSED POWDER - 94W  |  BLUSHER - 96H  |  EYE-SHADOW - 96N

An evolution of the highly popular Fusion Round range, the ‘Deco’ extension of fers the addit ion of a versati le 

decorative feature. A variety of top-plates can be incorporated, such as plastic, metal, gel, paper or fabric.

Now available for the eye-shadow, blusher, deep pressed powder and grande compacts. 

PALM APPLICATOR - JLR-28

This wide and soft ly rounded applicator is ideal 

for generously loading product onto the l ips or 

for applying treatment to the delicate eye area.
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BROW ELLIPSE - XP06981

This larger oval brow brush is per fect to shape 

and define arches for a natural ly ful l brow look.

MINI BROW ELLIPSE - XP06980

A super mini brow brush that is ideal for 

shaping brows step by step.

FUSION MAGNETIC PAINTBOX - 96F

This luxurious palet te captures al l the desirable features of a contemporary pack. The super-s l im profi le 

keeps the i tem por table, with a magnetic closing system for a premium feel. The inser t features eight uniform 

pans, enabling a large selection of colours for a complete make-up look. The cover can be decorated with 

a hot stamped or screen print design or heat transfer label. The cover, inser t and base can be metal l ised or 

sprayed for beauti ful packaging appeal completed with a ful l size mirror and a recess to hold an applicator.
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HCP’s chic aluminium Magnum s tock range is  an ideal  premium choice;  combining the cool  touch 

of  metal  wi th s leek contours for the u l t imate in metal l ic  luxur y cosmet ic packaging. In i t ia l ly 

compris ing three s izes of  compact  for eye-shadow, blusher and pressed powder/quad inser t ,  a fu l l 

s ize l ips t ick,  panst ick and mascara, HCP have developed the range to inc lude four beaut i fu l  new 

packs.  The range can be anodised wi th a shiny,  sat in,  mat t  or brushed sur face whi le decorat ion 

can be added wi th UV sprays and screen pr int ing.

NEW STOCK

THE COOL TOUCH OF METAL

ALLURING ALUMINIUM

L  -  R:  S l im Fu l l  S ize L ips t ick,  Mini  Mascara, Fu l l  S ize L ips t ick,  Pans t ick,  Quad Compact,  S leek L ip Gloss Mini  & Fu l l  S ize, B lusher 

Compact,  Cream Mascara, Pressed Powder & Eyeshadow Compacts,  Tr iml ine L ips t ick,  Waterproof Mascara, Mini  L ip Gloss
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Added in 2017 were the Magnum Tr iml ine L ips t ick and Sleek L ip Glosses .  The Magnum Tr iml ine 

L ips t ick  has a contemporar y s i lhouet te that  complements i t s  fu l l  s ize counterpar t .  The re f ined shape 

is  proving popular in the l ips categor y both in terms of  s ty le and for enhancing dexter i ty  dur ing 

appl icat ion. The pack is  ideal  for  sh immer y and l ip balm formulas wi th an 11mm cup and s lanted 

A-shel l .  Both the cover and base are weighted to add an ex t ra fee l ing of  luxur y. 

The Sleek L ip Glosses  are avai lable in both fu l l  s ize and mini  wi th a luxur ious a luminium cap. The 

th ick -wal led PETG bot t le of fers cr ys ta l  c lear packaging appeal whi le the bi - in jec ted wiper combines 

the hardness of  LDPE for  pu l l - force re ten t ion wi th the sof tness of  TPE for  a super ior  wiping funct ion. 

The cap can be anodised in a var ie ty of  e f fec ts  whi le the bot t le can be t in ted or colour moulded, 

UV sprayed, wi th ar twork added by heat t rans fer  label ,  hot  fo i l  or  screen pr in t . 

The latest addi t ion to the range, the Magnum Slim Ful l  Size Lipst ick displays elegant l ines with a 

s l im prof i le; a beaut i fu l  s is ter pack to the Ful l  Size and Tr iml ine l ipst icks. This pack can be anodised 

with a shiny, sat in, mat t or brushed sur face whi le decorat ion can be added with UV sprays and 

screen print ing. This 12.7mm cup l ipst ick is avai lable with a weight opt ion in both the cap and base.

LEFT -  R IGHT: Tr iml ine L ips t ick,  S leek L ip Gloss Fu l l  S ize & Mini ,  S l im Fu l l  S ize L ips t ick



HCP’s Radi i  and Radical  Rectangular Pale t tes are versat i le  new packs wi th four s tock inser t  opt ions, 

giv ing brands the oppor tuni ty to present  a range of  mul t i -product  k i t s .  As consumers look to brands 

for a one-s top make-up solut ion ( to ensure they are always se l f ie-ready!) ,  pale t tes wi th s tock opt ions 

or cus tomisable inser ts  are the ideal  choice for products  such as contouring/strobing ki ts ,  eye-shadow 

palet tes,  brow ki ts  or a ‘ look in a palet te ’  wi th a combinat ion of  formulas for making the most  of  each 

facial  feature.  Avai lable wi th or wi thout  a recess,  the cover of fers endless decorat ion possibi l i t ies .

NEW STOCK

THE RADII  & RADICAL RECTANGULAR PALETTES

ABSOLUTELY
 FLAWLESS
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EYE-SHADOW PALETTE

With eight  uni form pans, th is 

inser t  i s  per fec t  for  ever yday 

nude tones as wel l  as colour fu l 

l imi ted edi t ion eye-shadows. 

For the consumer who l ikes 

to f requent ly exper iment  wi th 

thei r  beauty look, th is  opt ion 

al lows for  a wide colour choice.

MULTI-PRODUCT KIT

For the u l t imate in products to 

speed up a make-up rou t ine,  for 

t rave l  or  appl icat ion on the go, 

the one-s top ‘ look in a pale t te ’ 

i s  becoming an essent ia l  k i t  for 

consumers.  This  inser t  d isp lays 

a var ie ty of  pan dimensions to 

bes t  cater  for  each product  type.

CONTOURING/STROBING KIT

To achieve a f lawless base 

and enhance the l ines of  the 

face, contour ing, s t robing and 

canvass ing are al l  making 

waves. This inser t  features seven 

large pans, ideal  for  present ing 

formulas for  two tones of  shade 

plus h ighl ighter  and blusher.

BROW KIT

As the t rend for  per fec t ly 

groomed arches shows no s igns 

of  abat ing, th is  inser t  provides 

pans for  a se lec t ion of  tones of 

brow powder, c lear or coloured 

waxes, concealer and highl ighter 

to present  a fu l ly  comprehensive, 

versat i le and s ty l i sh brow ki t .



Pol ish cosmet ics brand Paese launched for 2017 a beaut i fu l ly  decorated range of  l ip gloss,  l iquid 

l ips t ick and a co-ordinat ing compact  mirror in col laborat ion wi th popular Pol ish fashion, beauty 

and l i fes ty le blogger,  Macademian Gir l  -  AKA Tamara Gonzalez Perea. With 180,000 fo l lowers on 

Ins tagram and  c lose to 40,000 subscr ibers to her YouTube channel ,  Tamara is  a se l f -professed non-

conformis t ;  valuing colour,  or iginal i ty and her sense of  s ty le as her language of  communicat ion. 

HCP worked c losely wi th both Paese’s  product  development team and Tamara 

herse l f  to design and create the eye-catching packaging to ref lec t  her colour fu l 

personal i ty,  a lso taking ini t ia l  inspirat ion from HCP’s Spring Summer 2017 trends.

HCP have suppl ied packaging for three beaut i fu l  i tems in the Macademian Gir l  Makeup for Paese range: 

the Fusion Glass L ip Gloss Ful l  S ize,  Fusion Glass L ip Gloss Mini  and Fusion Square Pressed Powder 

Compact ,  which is  presented as a mirror compact .  The range inc ludes s ix ju icy l iquid l ips t icks and f ive 

l ive ly l ip gloss shades to achieve a varie ty of  looks -  t ips can be found on Macademian Gir l ’s  b log!

The l ip gloss packs are metal l i sed wi th a v iv id blue,  cer ise pink and gold gradient ,  a gold foi l 

f loral  design to the cap and blue screen pr int  logo to the bot t le .   Featur ing the HCP s tock Bowl 

appl icator,  a f lexible design that  hugs the l ips whi le the reser voir  feature holds extra formula 

for product  superior loading. The compact  mirror is  metal l i sed in shiny gold,  wi th a two colour 

gradient  spray to the base and an in tr icate two colour screen pr int  design to the cover.  The 

ins ide of  the compact  inc ludes a magnify ing mirror -  ideal  for re touching your l ips on the go!

“Her greatest love is fashion... 
& true love lasts a lifetime!”
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PASSION, ELEGANCE & BEAUTY

Mesauda’s Vibrant  L ips t ick has a luxur ious ly creamy formula for  a gl id ing appl icat ion coupled 

wi th a r ich and v ibrant  colour payof f .  The brand in tends to leave the cus tomer overwhelmed by an 

explos ion of  pure and br i l l ian t  colour -  a real  l ips aphrodis iac! The l ips t ick is  presented in the HCP 

s tock Fusion Round L ips t ick ,  b lack moulded wi th a glossy spray and shiny s i lver  hot  fo i l  logo.

Mesauda Milano is a young and dynamic cosmetics company whose brand philosophy is to provide 

innovative yet competitively priced products. A brand with passion and dedication, Mesauda Milano 

seek to add class and elegance to their customers’ beauty look, promoting the concept that beauty 

doesn’t just lie in aesthetics, but also in health, protection and respect for uniqueness and diversity. 

The research and specialised production that goes into each and every product is at the heart of the 

brand, ensuring a high level of quality, wide choice of formula and on trend colours – all presented 

in packaging that is both functional and beautiful. HCP is pleased to supply packaging for four of 

Mesauda’s products, carefully selected from the stock ranges and decorated inline with the brand image.
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The Nude Skin Powder -  Natura l  E f fec t  Loose Powder gives a ve lve ty yet  f resh and natura l  look that 

i s  su i table for  a l l  sk in types. The luminous powder leaves the sk in looking radiant  and smooth, whi le 

s imul taneous ly enhancing the longevi ty of  foundat ion and f igh t ing shine. The paraben, ta lc and 

f ragrance f ree formula is  presented in the HCP s tock 363 Meridian Jar ,  wi th a mat t  b lack cap and 

a t ransparent  jar  wi th a one pass screen pr in t  des ign. Also presented in the 363 Meridian Jar  i s  the 

Inv is ib le Skin F in ish – Trans lucent  Loose Powder. This  ‘ant i - imper fec t ions’  product  f ixes make-up for 

a long- las t ing look; mat t i fy ing shine whi l s t  achiev ing a natura l  e f fec t .

Al l  products are avai lable onl ine at  www.mesaudacosmet ics. i t

The Ex t reme Mat te L ip Gloss is  an i r res is t ib ly 

mat t  formula which promises to give a unique 

and sensor ia l  exper ience -  a revolu t ionar y 

product  that  combines the comfor t  o f  a l ips t ick 

wi th the sensual i ty  of  a mat t  l iquid l ip t in t .  The 

colour b lends wi th the l ips and is  f ixed for 

hours,  ensur ing a no- t rans fer  f in ish whi le the 

essent ia l  o i l s  provide an in tense and cont inuous 

hydrat ion. Avai lable in ten del ic ious shades for 

a vei l  o f  pure colour to su i t  ever y mood and 

sk in - tone. The product  i s  housed in the HCP 

s tock Fusion Glass L ip Gloss  wi th b lack screen 

pr in t  decorat ion, comple ted wi th a mat t  UV 

spray to complement the formula. The black 

cap is  matched in a mat t  UV  spray. 



Deliplus, the supermarket own-brand from Spanish 

retailer Mercadona, offers products for skincare and 

colour cosmetics that promise high quality at very 

affordable prices. Two new launches from Deliplus 

include the concealer ‘Corrector Fijo & Cubriente’ 

and also ‘Balm Me’, filled by WeColors in Barcelona.

The F i jo & Cubr ien te Correc tor i s  presented in the HCP s tock 

Fusion Glass Mini  L ip Gloss ,  wi th a mat t  s i lver  meta l l i sed cap, UV 

mat t  spray to the c lear bot t le and s i lver  graphics.  This  th ick wal led 

pack is  ideal  for  brands looking for  a s ty l i sh way to show shade ID. The 

HCP Feather appl icator  opt imises product  loading and is  ideal  for  accurate 

appl icat ion of  the long las t ing, h igh coverage formula that  per fec ts  the sk in for  a smooth look.

Avai lable in two shades, the ‘Balm Me’ powder is  a sof t  and creamy tex ture that  provides a balm 

ef fec t  for  the sk in and can be used on i t s  own or over make-up to minimise imper fec t ions. Housed 

in the HCP s tock Luna Square Compact :  a sof t  square des ign, moulded in a f lesh tone, wi th two 

passes of  screen pr in t  on the cover.
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Founded by pharmacists Patrice and Daniel le Soyer, of Laboratoires Contapharm, French brand 

Eye Care Cosmetics original ly special ised in contactology as they noticed through their work with 

ophthalmologists and opticians that there were no cosmetic products adapted for contact lens wearers. 

The brand has now evolved their pioneering approach with the development of make-up products 

tai lored to al l  types of eye and skin sensi t ivi ty, underpinned by their extensive exper t knowledge; 

with doctors, dermatologists, al lergy special is ts and ophthalmologists recommending the range.

Eye Care Cosmet ics ’  L iquid L ips t ick has an innovat ive h igh - to lerance, non- t rans ferable, fas t -dr y ing 

formula wi th per fec t  s taying power for  a profess ional  f in ish. Avai lable in s ix in tense colours wi th ver y 

r ich pigments and a per fec t ly mat te,  non-dr y ing f in ish, i t s  ve lve ty gel  tex ture enables appl icat ion 

wi th an u l t ra -sof t  fee l  for  ex t reme comfor t .  The brand aims to use ingredients  that  are natura l  or  of 

natura l  or ig in, se lec ted for  thei r  safe ty and resu l t s .  The l iquid l ips t ick is  presented in the HCP s tock 

Fusion Glass Mini  L ip Gloss with a s i lver  meta l l i sed cap and coordinat ing s i lver  graphics to the 

th ick -wal led c lear bot t le;  a l lowing for good colour ID.

The fu l l  range is  avai lable at  www.eyecare. fr

ROUGE À LÈVRES L IQUIDE
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SHINE CARESSE TINT OIL ECLAT

The new Shine Caresse Tint  Oi l  Ec lat  f rom L’Oréal  Paris  comes in a range of  v iv id tones,  ref lec ted 

by the br ight  and shiny packaging. The cus tom pack has been metal l i sed in a l ight  shiny gold f in ish 

and then an eye-catching gradient  spray has been appl ied to the PETG bot t le  in hues of  emerald, 

azure,  magenta, v io le t ,  tangerine,  l ime, coral  and burgundy.

Current ly the product  i s  avai lable in the Japanese market  th rough the supermarket  Lof t  and wi l l  be 

launched in China and other Asian count r ies dur ing 2017.
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ROUGE UNLIMITED SUPREME MATTE 
& SHEER SHINE LIPSTICKS

A beaut i fu l  pair  of  l ips t icks f rom Shu Uemura’s Rouge Unl imi ted range gives the consumer 

a choice of  a super-mat t  or sheer shine formula, wi th a wide range of  colours sui ted 

to di f ferent  moods and skintones.  The packs feature an aluminium inner base and 

a-shel l  in a shiny or mat t  anodised f in ish,  wi th a t ransparent  outer base and cap for a 

contemporar y look. The l ips t ick is  completed wi th a black screen pr inted logo to the a-shel l .

The Rouge Unl imi ted Supreme Mat te is  a comfor table mat t  formula su i table to wear ever yday, wi th 

mois tu r i s ing ingredients  to del iver  maximum resu l t s .  The unique creamy tex ture is  avai lable in f i f teen 

wearable shades per fec t  for  many occasions.

The Rouge Unlimited Sheer Shine lipstick has a 

formula that blends easily with the lip’s own hue, 

creating an individual look with magnified shine and 

vibrant colour. This lipstick is created with a new 

technology: Shu Uemura’s 2nd generation hybrid 

pigments that produce a more vivid, wider range 

of colour while retaining purity and transparency.

Each l ips t ick re tai l s  a t  $30 and is  avai lable 

onl ine at  www.shuuemura-usa.com

“A lightly melting lipstick 
enhanced with hybrid 
pigments to create a 

beautiful sheer finish.”
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As the t rend for cosmet ics presented in mini  packs cont inues to grow, HCP have extended 

their  popular Fusion Glass range wi th the addi t ion of  the Fusion Glass Super Mini  L ip Gloss. 

Teamed wi th the Fusion Round Mini  L ips t ick,  th is  dream duo is  an ideal  choice for l imi ted 

edi t ion ranges,  t ravel  i tems, GWP or as a pre-purchase sample for consumers to t r ia l . 

NEW HCP STOCK

THE DREAM MINI DUO:
FUSION GLASS SUPER MINI LIP GLOSS & FUSION ROUND MINI LIPSTICK

Pretty  Petite
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Choosing mini  s ize cosmet ics i s  increasingly 

a way of l i fe for  beauty consumers who are 

always on the go; t ravel l ing or apply ing thei r 

make-up dur ing thei r  dai ly commute. Minia ture 

cosmet ics so lve a beauty di lemma wi th the opt ion 

to buy thei r  favour i te 

products in regular s ize 

for  home and por table 

s ize for  thei r  handbag 

-  enabl ing a mobi le 

beauty k i t  that  takes 

up minimal space but 

doesn’t  compromise on expecta t ions of  qual i ty. 

Also, for beauty aficionados who love to frequently 

tr y new make-up looks, smaller packs mean they 

may actually f inish the product before i t expires. 

At a t ime when consumers are highly aware 

how their purchases impact on sustainabil i ty 

and the environment, mini i tems minimise 

packaging waste and over-buying of product.

Another huge benef i t  for  both cosmet ics brands

and beauty fanat ics, 

minia ture cosmet ics give 

consumers the chance 

to sample a t rendy or 

luxur y product  they might 

not  normal ly buy wi th 

minimum inves tment  - 

providing a safe and cos t -e f fec t ive way to t r y 

new th ings. Whi le our l ives are increasingly 

broadcas t  on l ine, cosmet ics are of  course 

a tangib le product  that  are bes t  tes ted out 

before being purchased -  the popular i ty of 

beauty subscr ip t ions h ighl ights  th is  t rend, wi th 

some onl ine re tai le rs  of fer ing a ‘pick n mix’ 

approach to sampl ing, wi th the cos t  of  the 

sample redeemable agains t  the purchase of  the 

fu l l  s ize pack.

As expecta t ions of  luxur y 

are redef ined, consumers 

expect  thei r  por table 

products to be jus t  as 

beaut i fu l ly  packaged 

and funct ional  as thei r  regular packs. HCP’s 

s tock ranges inc lude many mini  vers ions wi th 

the same decorat ion capabi l i t ies,  appl icator 

opt ions and formula compat ibi l i ty  as thei r  fu l l 

s ize counterpar ts  -  ideal  for  brands launching 

l imi ted edi t ion ranges who want to re tain the 

packaging appeal of  thei r  main l ine or dazzle 

wi th an adorable se t  of  col lec tables.

HCP’s ‘P re t ty Pe t i te ’  promot ion disp lays a 

se lec t ion of  the la tes t  t rend- led formulas for  l ips 

wi th matching f in ishes 

and decorat ion on the 

Fus ion Glass Super Mini 

L ip Gloss and Fus ion 

Round Mini  L ips t ick -  the 

dream mini  duo!

This presentat ion includes f inishes such as hot pink 

3D gl i t te r,  meta l l ic sof t  touch in deep cher r y red 

and rainbow dreamy l i lac meta l l i sa t ion, as wel l 

as h igh gloss in cr imson and a v io le t  mat t  f in ish.

“Consumers expect their 
portable products to 
be just as beautifully 

packaged & functional 
as their regular packs.”

“Choosing mini size 
cosmetics is increasingly 
a way of life for beauty 

consumers who are 
always on the go.”
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The height  of  luxur y, the eye-shadows are presented in a fu l ly  cus tomised pale t te wi th the cover, 

base and inser t  sh iny meta l l i sed in s tunning rose gold. The pale t te has a sat i s fy ing magnet ic c los ing 

feature and combined wi th the u l t ra chic e longated, s l im prof i le,  the brand has se t  a new benchmark 

of  opulence. The cover i s  cus tom embossed wi th the brand’s s ignature s tarburs t  des ign and logo. 

The inser t  holds twelve eye-shadow pans wi th a proposed look for  each colour group screen pr in ted 

alongside. The pale t te re tai l s  a t  £60.

INSTANT EYE PALETTE

“Give a woman the right make-up & she can conquer 
the world!” - Charlotte Tilbury

A brand on ever y luxur y cosmet ics addic ts  wish l i s t ,  Char lot te Ti lbur y’s  new must-have launch 

is  the l imi ted edi t ion ‘ Ins tant  Eye Pale t te ’ ,  wi th twelve versat i le  and f la t ter ing nude tones in a 

combinat ion of  mat t  and shimmering f in ishes.  This  pale t te presents  four colour coded looks to take 

the consumer from day to desk to date to disco.
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4-COLOUR EYE PALETTE
French beauty giant  Clar ins pr ides i t se l f  on handing down a passion for beauty from generat ion 

to generat ion. With a goal  to always choose natural  ingredients  over chemical  ones wherever 

poss ib le,  the brand uses over 250 natural  p lant  extracts  in i t s  formulas.  Care for the planet ’s 

biodivers i ty and constant  innovat ion to meet  the beauty needs of  women means Clar ins has created 

many revolut ionar y industr y f i rs ts  -  products  that  del iver real  resul ts ,  wi th a choice of  texture and 

appl icat ion methods to boost  their  ef fec t iveness.

The L imi ted Edi t ion 4-Colour Eye Pale t te  i s  a Summer 2017 launch that  promises to make eyes sh ine 

l ike the sun wi th a range of warm, radiant  shades. The pale t te cons is t s  of  four eye -shadows in u l t ra -

pure, comple te ly versat i le pigments that  are made f rom 100% minerals  and plants for  sophis t icated 

and natura l  resu l t s .  The pale t te contains a mix of  mat t ,  sa t in and pear l  eye -shadows in easi ly layered 

tones of  beige, gold and brown wi th a v iv id orange pop.

Presented in a s tunning HCP cus tom gold meta l l i sed compact,  the cover i s  an eye-catching feature 

wi th a combinat ion of  decorat ions to create an incredib ly ef fec t ive layered look. The semi - t ransparent 

ou ter  cover has a deep orange t in t  wi th a UV coat ing, pad pr in ted t ropical  palms on the outs ide and 

a gold fo i led logo, whi le layered beneath is  a beaut i fu l  decorated inser t .
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THE MIGHTY CONTOURER™

Launched in Januar y 2017, The Mighty Contourer™ from Soap & Glor y is  a 3- in-1 contour, 

b lush and highl ight  k i t  wi th a super-blendable t r io of  shades that  shapes,  shi f t s  and l i f t s 

the face for camera-ready skin in a f lash -  f inger paint  on.. .  and blend, blend, blend! 

Presented in the HCP s tock Fest ival  B lusher Compact  wi th the base, middle par t  and cover 

window moulded in g lossy b lack, the pack features a gold meta l l i sed cover r ing, screen 

pr in t  and hot  fo i l  decorat ion wi th the brand’s dis t inc t ive bold, typographic ar twork. The 

cus tom inser t  i s  a vac form in b lack, hous ing the product  in a handy s tackable format. 

Soap & Glor y recommend the product  i s  appl ied s imply wi th the f ingers,  wi th b lending 

being the key to achieving sk in genius.  Avai lable in fa i r  and medium tones, th is  i s  an ideal 

k i t  to shade, def ine and add a sof t  b lush to the face to br ing the bes t  features forward.

A s t robe of genius,  the Mighty Contourer™ is avai lable onl ine at  www.soapandglor y.com for £12
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Bri t i sh colour cosmet ics brand Ciaté descr ibe their  col lec t ions as ‘premium qual i ty cosmet ics, 

wi th a Pret ty Fun Fear less edge’.  Their  ranges are designed to al low the consumer to express 

ever y s ide of  their  personal i ty and have fun wi th their  make-up. From humble beginnings, 

Char lot te Knight  t ransformed her career path from nai l  technic ian to global  beauty brand owner 

by fo l lowing her passion for colour wi th endless determinat ion. The brand has a wide appeal 

for beauty lovers global ly – f rom pret ty,  pared-back, dai ly essent ia ls  to fun, fashion- led looks. 

Prepare to b lush and glow wi th Ciaté’s Glow-

To I l luminat ing Blush, avai lable in f ive beaut i fu l 

shades wi th s tunning marbl ing of  b lush and 

i l luminator that  means no two compacts are ever 

the same. The l igh tweight ,  second sk in formula 

is  ideal  for  a radiant  ‘no make-up look’ or can 

be bui l t  up for  a more f lushed ef fec t ,  presented 

in the HCP s tock Radi i  Round Blusher Compact .

Step into the spotlight with Ciaté’s new Bamboo 

Bronzer and Glow-To Highlighter, encased in the 

HCP stock Radii Round Pressed Powder Compact. 

The Bamboo Bronzer provides the ultimate sun-

kissed glow in two sun-kissed shades, South Beach 

and Palm Island, while the Glow-To Highlighter is 

available in Starburst, a creamy champagne and 

Moondust, a glistening pearlescent oyster tone.

GLOW TO ILLUMINATING BLUSH BAMBOO BRONZER & GLOW-TO HIGHLIGHTER

Both mir rored compacts are meta l l i sed in a feminine rose gold wi th a 

beaut i fu l  decorat ive top-p la te feature, combining spark l ing s tars,  that  appear 

suspended in gel .  The design is  comple ted wi th the gold logo and r ibbon mot i f .
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PRISME BLUSH
Ever since the heyday of couture, Huber t de Givenchy has been recognised as one of the world’s most 

revered fashion designers, with a cl ient l is t  of the world’s most t imeless fashion icons. With beauty 

and fashion intr insical ly l inked, Givenchy’s Prisme Blush is reinvented for an even sassier appeal: 

modern, urban, bui ldable and ul tra-desirable, bringing a feminine and seductive f lush to the cheeks.

Givenchy’s master y of  pigments,  colours and l igh t  combined wi th in -depth unders tanding of 

the beauty and sk in of  women around the wor ld is  showcased in eight  duos, wi th a f la t te r ing 

shade for ever y complexion. The duos ranges f rom discreet ly natura l  to bold and dramat ic,  so 

ever y woman can express thei r  own personal i ty  wi th a s t roke of  b lush. Pr i sme Blush highl ights , 

scu lp ts  and colours cheekbones wi th jus t  one s tep, whi le each pai r  of  colours are per fec t ly 

complementar y. The l igh ter  shade gives radiance to facia l  features,  ideal  to use as a base and to 

di f fuse the second more in tense shade which adds colour to create a f resh, heal thy - looking glow.

This luxur ious and glossy HCP cus tom compact 

has a s ty l i sh and chic prof i le wi th a premium 

aes thet ic featur ing raised s i lver  logo decorat ion 

and a chrome-ef fec t  push but ton.

The Pr isme Blush is  avai lable to purchase onl ine 

at  www.sephora.com  and other re tai le rs .
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BRONZER, POWDER, BLUSH & EYELINER
Make-up ar t is t  Jentr y Kel ley was inspired to create her own l ine of cosmetics after at tending 

an open house for a make-up manufacturer in NYC in 2011. The brand philosophy is to 

not only sel l  cosmetics, but to educate women on application to create a f lawless yet simple 

routine that makes them look professional and youthful.  Online tutorials and an instore tour 

with the brand’s make-up ar t is ts is bringing the brand to women around the USA, while also 

of fering an online ser vice to match products to the customer’s skintone by sharing a self ie.

HCP is p leased to supply Jen t r y Kel ley Cosmet ics wi th s tock compacts f rom the Fus ion range 

in pressed powder, b lusher and eye-shadow s ize. The s ty l i sh compacts are each presented 

in c lass ic b lack wi th sof t  touch spray for  tac t i le appeal and subt le screen pr in t  branding.

The pressed powder compact showcases two products: the Warm/Golden Contour Bronzer and 

the Medium Coverage Face Powder, which can be used to set l iquid make-up. The medium size 

compact houses a blusher, avai lable in eight beaut i fu l  shades with fun and cute names such as 

‘No Way Rosé Blush’  and ‘What -A -Melon Blush‘. The Fusion Eyeshadow compact presents 

the Watercolor Eyel iner, avai lable in two shades cal led ‘P i tch Black’  and ‘Espresso Brown’.
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WITH HCP PACKAGING’S EXPERTISE IN 
MIRROR-CUTTING, STOCK COMPACTS CAN 
BE ADAPTED AS A DOUBLE MIRROR OPTION



GOLDEN CIRCULATION REPAIR 
LOTION & EMULSION

Based on years of  research of  Chinese women’s skin,  the Shiseido owned cosmet ics and skincare 

brand Aupres was developed speci f ical ly for the Asian market .  Avai lable at  special  counters in 

depar tment s tores across China, Aupres has been providing beauty products  to consumers wi th 

i t s  sk incare and make-up of fer ings for more than 20 years.  The brand was refreshed in 2016 

to promote i t se l f  wi th a ‘v i ta l ,  heal thy and profess ional ’  image whi le promis ing to cont inue to 

contr ibute to the beaut i fu l  sk in of  Chinese women. The skincare l ine was re-developed wi th the 

target  to nur ture,  res tore and beaut i fy their  cus tomers’  sk in.

HCP is p leased to supply Aupres wi th e legant 

cus tom PET bot t les in 170ml and 130ml for 

thei r  Golden Circu la t ion Renewing Lot ion and 

Emuls ion; both t in ted in a r ich red tone wi th 

a co-ordinat ing gradient  spray and decorated 

wi th screen pr in ted branding.

These sk incare products have been developed 

to rev i ta l i se the sk in ’s  c i rcu la t ion according to 

di f fe ren t  sk in types and condi t ions of  T-zone 

and U-zone.
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Luxur y cosmet ics brand Chantecai l le  has an admirable phi losophy that  combines innovat ion in 

botanical  formulat ions,  cosmet ics that  achieve a natural  beauty look and awareness for impor tant 

environmental  concerns -  par t icu lar ly the preser vat ion of  the ocean and endangered species.  A 

col laborat ive,  fami ly run company, Chantecai l le  a lways s t r ives to give back to the bount i fu l  nature 

that  provides i t s  inspirat ion and pure ingredients ,  address ing a sense of  balance and reciproci ty 

that  def ines the brand. None of  their  cosmet ics are tes ted on animals and al l  colour cosmet ics are 

imbued wi th skin- fr iendly ingredients  and natural  ant ioxidants,  whi le complement ing the season’s 

fashionable hues,  textures and f in ishes. 

HCP is the proud suppl ier  of  the s tock 5ml Magni Pot  for  Chantecai l le ’s  Mermaid Mat te t r io;  a se t  of 

eye -shadows presented wi th a th ick -wal led, g lass - l i ke appearance and meta l l i sed gunmetal  cap wi th 

s i lver  des igns of  an e lephant,  l ion and bee. An innovat ive crease -proof formula wi th a luxur ious, 

ve lve ty f in ish, the s i lky tex ture is  ideal  for  contour ing the eye or layer ing colour for  f lawless,  natura l ly 

def ined eyes. The eye-shadow is in fused wi th s i lk  t ree ex t rac t  to give l ids a youth fu l ,  smooth look. A 

donat ion of  5% of the proceeds of  the Mermaid Mat te t r io wi l l  be shared by the E lephants and Bees 

Foundat ion, Sheldr ick Wild l i fe Trus t  and the L ion Guardians. 

MERMAID MATTE TRIO

ELEPHANT -  Sof t ,  smoky grey LION -  Sof t ,  creamy vani l la BEE -  Deep, neutral  brown
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TENDER CARE
50TH ANNIVERSARY PROTECTING BALM
Swedish direct selling beauty brand Oriflame site their core values as ‘Togetherness, Spirit and Passion’ 

- trusting in these gives them the confidence to succeed in a competitive industry whilst striving to make 

the world a better place by offering opportunity for success, growth and personal enrichment. 

Tender Care is  one of  Ori f lame’s most  famous products:  a del icate ly scented balm in fused wi th 

natura l  Beeswax and Vi tamin E, that  boas ts  sa les of  over one mi l l ion balms ever y year.  A t ru ly 

versat i le product ,  the nour ish ing formula can be appl ied to sof ten the face and body, or mixed 

wi th colour cosmet ics to tu rn any powder in to cream for a smooth and hydrat ing resu l t .  Or i f lame 

are celebrat ing thei r  landmark 50th Anniversar y wi th Tender Care, by launching a specia l  l imi ted 

edi t ion vers ion. HCP are proud to have worked wi th Ori f lame to present  the cus tom pot wi th s tunning 

gold meta l l i sa t ion and embossed logo on the cap, for  a beaut i fu l  l i t t le balm looks su i tably luxur ious. 

Celebrat ing thei r  landmark 50th anniversar y, Ori f lame launch a specia l  golden edi t ion of  Tender 

Care; the icon that  s tar ted i t  a l l .  Thei r  ‘Your Dreams -  Our Inspi ra t ion™’ phi losophy is  a mani fes ta t ion 

of  the commi tment  to c l ien ts  and consu l tan ts ,  a l lowing dreams to p lay a large ro le in the development 

of  new beauty products and bus iness programs. With over 100 scien t i s t s  and s ta te of  the ar t  R&D 

faci l i t ies,  Ori f lame are cons tant ly searching for  bet ter  so lu t ions and technologies to create more 

progress ive, innovat ive products that  are cons is ten t ly on - t rend and meet consumers ’  needs.
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Launched 15 years ago, the once smal l  Br i t i sh brand Nai ls  inc was founded by entrepreneur Thea 

Green when she spot ted a gap in the UK market  for a more fashion forward range of  products  for 

women wi th l i t t le  t ime. Nai ls  inc has s ince become an award winning nai l  brand famous for catwalk 

colour,  fashion col laborat ions and innovat ive special  ef fec ts .

For a look wi th mesmer is ing shimmer and 

shine, the Hol ler  -  Graphic Nai l  Pol i sh 

Duo Ki t  features two out -o f - th is -wor ld mul t i 

chromat ic colours to give nai l s  an in ters te l lar 

g low. The shade-sh i f t ing holographic hues 

are formula ted wi th a long-wear sys tem and 

feature the Nai ls  inc wide brush for  f lawless 

appl icat ion. The duo is  presented wi th an 

aluminium cus tom cap suppl ied by HCP, in 

cool  s i lver  and is  avai lable onl ine for  £15.

Known for being at  the foref ront  of  nai l  t rends, 

Nai ls  inc have added a range of ‘Rainbow Rio t ’ 

neon nai l  pol i shes for  summer 2017 featur ing 

a contemporar y whi te cap wi th a gloss spray. 

The newest  addi t ions inc lude rebel l ious shades 

such as ‘P ink Rave’,  ‘Coral  Club’ and ‘Acid 

House’ – a l l  wi th an innovat ive one s tep 

formula, for  a super fas t  way to s tay ahead of 

the la tes t  nai l  t rends. Each colour re tai l s  a t  £11. 
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MULTI-USE MASKS
HCP is pleased to support Nails inc as they diversify into the skincare category. The innovative and 

creative Face inc range launched in late 2016 with multi-use high performance masks that can be used 

for hand, face and body, presented in a colourful moulded and custom shaped pod supplied by HCP. The 

single use dosage of this pod makes this an ideal product for travel and can be stored in the fridge for 

added coolness upon application. The four masks have tempting names and active natural ingredients 

to tackle common skin complaints caused by busy lifestyles, such as a dull complexion, dehydration, 

impurities and premature aging. Each retails at £5 and is available at www.nailsinc.com

ROSE GLOW YOUTH BOOSTING PEEL 

OFF MASK

Rose gold youth boos t ing peel  of f  mask wi th 

v i tamins B3 and minerals ,  giv ing the sk in a 

natura l  g low.

NIGHT NIGHT SOOTHING HYDRO 

NIGHT MASK

Soothing hydro overnight  mask wi th v i tamins 

A, E and F, for  sk in hydrat ion and protec t ion.

CARBON NEUTRAL CHARCOAL 

PURIFYING MASK

Charcoal pur i fy ing mask wi th Moroccan 

lava c lay and act ivated charcoal,  draws out 

impur i t ies giv ing sk in a deep c leanse.

BUBBLE BURST HYDRATING SERUM

Hydrat ing serum wi th encapsu la t ing argan oi l , 

for  an in tense mois tu re h i t . 
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The new Paci f ic  mascara s tock pack from HCP has a luxurious tapered prof i le,  wi th a 

gent ly s loping tear-drop sur face to the cap. With extensive decorat ion capabi l i t ies and 

opt ions for both f ibre and moulded plas t ic  brushes,  th is  is  a new s tand-out  s tar of  HCP’s 

mascara of fer ing. Shown here wi th a varie ty of  s ty l i sh metal l i sat ion and spray f in ishes in 

a spectrum of cool  hues,  the Paci f ic  mascara is  a highly t ransformat ive choice for al l  brands.

NEW STOCK

LUXURIOUS   |   CURVACEOUS   |   CONTEMPORARY

PACIFIC MASCARA
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TOP MASCARA BRUSHES FOR

FIBRE PLASTIC

Cur ved shape opens up lashes, cur l s

& separates.

SIMPLE LASH CURVED
CODE: 851-8587-02

Hourglass prof i le aids cur l ing & shaping.

HOURGLASS
CODE: 851-8304

Cur ved s ingle ‘V’  groove brush to add

ins tant  vo lume & cur l ing ef fec t .

SINGLE V-GROOVE CURVED VOLUMISER
CODE: 851-8203-02

A square brush that  gr ips lashes to

give longlas t ing cur l .

CAROUSEL
CODE: 851-8885

F lared ends help achieve bold &

upl i f ted ‘winged’ lashes.

BOW TIE
CODE: XP05557-51

MINI MAXI SWIRL

Curved bris t les for a super - l i f ted & cur led look.

CODE: SA0010

DEVILICIOUS LASH

Cur ved t ronconical  br is t les load the root  of 

the lashes to give ins tant  cur l  & length.

CODE: SA0023

MULTI-MAXI

Maximum volume, def in i t ion & cur l ing ef fec t .

CODE: SC0053

MAXI SCULPT

Reversed rows & bris t le s izes give def ini t ion & cur l .

CODE: SA0167

FULL COVER & CURL

Arches & combs load, def ine & cur l  the lashes.

CODE: SI0175

MAXI LONG LASH

Cur ved br is t le archi tec ture provides volume,

def in i t ion, cur l ing & lengthening.

CODE: SD0009



FEATURE

DISCOVERING THE ORIGINS OF THE MUST-HAVE MAKE-UP

THE HISTORY
OF MASCARA

Mascara is  of ten hai led by women as the make-up i tem they couldn’t  be without -  with i ts 

incredible abi l i ty to transform the face by def ining and enlarging the eyes,  i t ’s  no wonder! 

Today’s cosmetics industr y is  an intensely compet i t ive landscape and despi te trend cycles 

speeding up due to the social  media revolut ion, mascara has proven i tsel f  to be a stalwar t 

of  ever y woman’s make-up bag – af ter al l ,  what woman doesn’t  want more luscious looking 

lashes? As a key categor y of innovat ion for HCP, we take a look at when this beauty 

essent ial  was f i rs t  created and how i t  has developed into the product  we know today. 
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Although the product  recognisable as mascara today wasn’t  developed unt i l  the 19th centur y,  i t 

appears in some form as far back as 4000BC. The ancient  Egypt ians created the f i rs t  ‘mascara’ 

by darkening the lashes wi th a mix of  Kohl  and ointment;  not  only to enhance aesthet ics,  but  for 

spir i tual  purposes.  Kohl  was popular wi thin many ancient  c iv i l i sat ions inc luding the Babylonian, 

Greek and Roman empires,  but  fe l l  out  of  favour in Europe wi th the fa l l  of  the Roman Empire.

Al though European royal ty and aris tocracy used cosmet ics over the centur ies,  wi th t rend-set ters 

such as E l izabeth I  sparking a t rend for red lashes,  i t  was during the Vic tor ian era social  opinion 

shi f ted radical ly towards the promot ion of  cosmet ics for the mains tream. In the 1830s, Eugène 

Rimmel created the f i rs t  commercial  mascara in the UK, which became so synonymous wi th his 

name that  the term ‘r immel’  came to mean ’mascara’ in many Medi terranean languages.  The 19 

year old entrepreneur Thomas Ly le Wil l iams developed mascara in 1913 in the form c loses t  to what 

we know today, naming his  brand Maybel l ine af ter  his  s is ter.  Wil l iams marketed his  s is ter  Mabel ’s 

recipe for mascara in Chicago as ‘Lash-Brow-Line’ ;  an ins tant  hi t ,  the por table compact  and bris t le 

brush were ideal  for applying the sol id formula whi le s imul taneously grooming the eyelashes.

The glamorous s tars of  the s i lver screen set  new s tandards of  beauty that  the average woman sought to 

emulate at  home. Af ter the Firs t  World War, the purchasing power of  women, especial ly in America, 

created a new eager cosmet ics consumer.  Seeing the growing popular i ty of  mascara in Paris ,  the 

fashion capi ta l  of  the world,  longt ime r ivals  E l izabeth Arden and Helena Rubins te in saw an oppor tuni ty 

for their  own brands of  mascara. In 1957, Rubins te in evolved the hard cake formula in to a cream 

that  was sold in a tube wi th a brush, another s tep c loser to i t s  modern-day counterpar t .  Soon af ter,  a 

grooved rod was patented, leading to consis tent  pick up of  formula and a much easier appl icat ion. 

From here,  iconic brands such as Max Factor and Revlon developed their  own vers ions 

of  l iquid mascara in a metal  tube wi th a spiral- l ike s tee l  rod for appl icat ion. The 1960s 

saw a s igni f icant  innovat ion wi th the launch of  the much sof ter  br is t le  brush fo l lowed by 

l ighter plas t ic  packaging that  a l lowed brands to di f ferent iate themselves wi th colours, 

pat tern and logos.  Whether brands are looking to achieve added length,  cur l ,  volume or 

def ini t ion,  HCP of fers diverse rod- to-wiper- to-pack- to-appl icator combinat ions,  wi th twis ted 

wire and micro-precis ion moulded plas t ic  brushes for ever y market  need and lash t rend.

EARLY BRISTLE BRUSH MASCARA

EARLY STEEL ROD MASCARA



While f ibre brushes cont inue as a strong categor y, the wow-factor of  high-precis ion micro-

inject ion plast ic  brushes adds an exci t ing new choice for brands. As a categor y with a high 

level  of  innovat ion, our mascara exper ts for both twisted wire and plast ic  brushes show us 

how each type can be modif ied to meet the desired c laims and opt imise the chosen formula. 

Customise Your
Mascara

FEATURE

ACHIEVE THE PERFECT MASCARA FOR YOUR BRAND

STEP 2:
DEFINE THE DESIRED BRUSH PERFORMANCE 

& MAKE-UP CLAIM

STEP 1:
SELECT THE PACK PROFILE & REQUIRED SIZE

EXTERNAL NECK THREAD DIAMETERS

10MM 13MM 14.5MM 15MM

CURLING LENGTHENING

DEFINING

FULL EFFECT

VOLUMISING

EXTREME VOLUME

For bes t  resu l t s ,  share wi th your HCP 

mascara exper t  a formula sample or 

benchmark to match to the ideal brush.
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SIMP has a unique of fer ing, enabl ing the cus tomer to accessor ise thei r  chosen plas t ic 

mascara brush to create indiv idual  brush des igns. Each precis ion moulded plas t ic brush 

archi tec ture can be adapted to su i t  market ing aes thet ics to del iver  the speci f ic make-

up c laims. P las t ic brush des ign var ia t ions are ex t remely f lex ib le, wi th in t r icate features 

such as a scu lp t ing tool  or the SIMP patented hook, peta l ,  cur ved br is t le or arch feature.

STEP 3:
TWISTED WIRE OR PLASTIC BRUSH? CHOOSE YOUR BRUSH PROFILE OR ARCHITECTURE

The twis ted wire brush prof i le can be se lec ted f rom a var ie ty of  brush des igns, then endless ly 

cus tomised according to cus tomer requi rements.  Var ia t ions such as grooves, twis ts  and zig zag 

cuts  wi l l  a l l  have a di f feren t  impact on the brush per formance and resu l t ing make-up c laim.

SPECIAL
FIBRE

TWIST
& CUT

MINI V GROOVECLASSIC SILHOUETTE

HOOKED
BRISTLES

CURVED CONICALPETAL ARCHESSCULPTING
TOOL

CHOOSE & ADD ACCESSORIESBRISTLE SHAPES
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Our exper ts  wi l l  then se lec t  the ideal wiper mater ia l  for  the pack to enhance the formula del iver y. 

The bes t  rod diameter i s  decided according to the in teract ion of  brush, wiper and desi red resu l t .

STEP 4:
HCP & SIMP EXPERTISE FOR PACK OPTIMISATION

According to the formula sample or benchmark, our mascara exper ts  wi l l  se lec t  the opt imal 

speci f icat ions for  each brush type. This ensures that  the bes t  product  pick -up and pay-of f  i s  achieved.

TWISTED WIRE BRUSH:

> Fibre type

> Fibre shape

> Fibre dens i ty

PLASTIC BRUSH:

> Brush mater ia l  & colour

> Mater ia l  hardness

> Choose accessor ies

THE FULL PACKAGING SOLUTION

The per fect  pair ing of brush and pack is  essent ial  for your brand to market a new mascara launch, 

decorated to ref lect  your brand ident i ty.  Whether a custom pack design or selected from a HCP stock 

range, HCP of fers a ful l  mascara packaging solut ion that can be as beaut i fu l  as i t  is  funct ional.

WIPER MATERIAL
NBR/PE

ROD DIAMETER



GLOBAL MASCARA SYNERGY
HCP Packaging are invest ing signif icantly in the mascara category to create global synergy, by increasing 

their of fering both in terms of technology and geography. As speed-to-market is increasingly a key 

area of focus for customers, HCP have added complete pack manufacturing and decoration capabil i t ies 

in Europe, with the acquisi t ion of Rusi Cosmetic GmbH. With emerging markets in Asia and Latin 

America, an international approach ensures the latest technologies can be accessible to al l  customers.

SIMP - AGUASCALIENTES  |  MEXICO

SIMP’s second factor y based in Aguascal ientes, Mexico ensures 

a manufacturing base for NBR wipers & other plast ic components. 

HCP - SHANGHAI & SUZHOU  |  CHINA

As the headquar ters for  HCP’s manufactur ing & decorat ion 

capabi l i t ies,  the China factor ies & product  development 

teams are ideal ly p laced for the emerging Asian market .

HCP - HINSDALE, NEW HAMPSHIRE  |  USA

HCP design, engineer & manufacture twis ted wire 

brushes & fu l l  packs in Hinsdale, USA, providing 

an exper t  ser v ice to the global cus tomer base.

HCP-RUSI - BECHHOFEN - MUNICH  |  GERMANY

The la tes t  addi t ion to HCP’s manufactur ing por t fo l io, the 

acquis i t ion of  Rus i  br ings fu l l  manufactur ing & decorat ion 

capabi l i t ies wi th in Europe.

SIMP - TIGERY - PARIS  |  FRANCE

The newly upgraded SIMP headquar ters are based in Tiger y, 

Par is ,  wi th manufactur ing, des ign & engineer ing teams 

leading the innovat ion of  p las t ic brushes & rubber wipers.
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BLACK GOLD ROCK MASCARA
A custom mascara created by HCP has proved to be a popular choice with a wide range of brands 

for the Asian market - shown below on a launch for the brand Mini lab for their l imited edit ion Black 

Gold Rock mascara: ‘Double Volume and Curvy Mascara’. The double-ended pack is ideal for a 

mult i-s tep application of f ibre formula to bui ld volume and length, completed with a black formula 

for dramatic, dark lashes. The pack features a tapered profi le and is f inished with a matt ef fect 

and screen printed with shiny clear branding and matt gold skul l  moti f  for a touch of punk styl ing.

To fo l low the three -s tep appl icat ion, f i r s t  apply the black 

formula, then fo l low wi th the f ibre, then f inal ly repeat the 

appl icat ion of  the black formula. This t r ip le -appl icat ion 

promises both a volumised and lengthening resu l t  that 

can def ine lashes and enlarge the look of  the eye. 

For a more dramat ic look, the appl icat ion of 

the product  can be repeated unt i l  the des i red 

look is  achieved. The Mini lab Black Gold 

Rock mascara incorporates nour ish ing 

qual i t ies and is  a lso waterproof.
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This double -ended pack has been chosen by several  Beukay brands for  the Asian market ,  pr imar i ly 

when a mul t i - formula and mul t i -appl icat ion so lu t ion is  requi red. As wel l  as meet ing the funct ional 

requi rements wi th i t s  two bot t le/brush cons t ruc t ion, the se lec t ion below demons t ra tes the versat i le 

decorat ion to each par t  of  the pack that  i s  achievable: as wel l  as screen pr in t ing, hot  fo i l ing and 

meta l l i sa t ion, the packs can also be decorated wi th heat t rans fer  labels and spray f in ishes to ei ther 

the middle par t  or  both of  the bot t les.
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HCP’s creative team offers a full design service; from custom pack design through to artwork 

creation to make a range stand out from the competition. Whether a brand is looking for a sleek 

and chic logo to highly intricate illustrated artwork, HCP can help to achieve any packaging vision.

Contact HCP to discuss how HCP’s artwork design services could help realise your creative vision.

With HCP’s diverse decorating capabilities, adding artwork to a pack can give virtually endless 

aesthetic possibilities. Clever combinations of decoration and eye-catching typography, motifs 

and illustration can really engage the consumer, especially at a time of intense market saturation. 

As consumers increasingly look for purchases that feel personal to their lifestyle 

or that add an ‘extra special something’ to their make-up routine, developing 

artwork inline with the target market is essential to project the right brand message.

Beautifully  Bespoke

SCREEN PRINT  |  HOT FOIL STAMP  |  TAMPO PRINT

HEAT TRANSFER  |  PRINTED LABEL  |  GEL LABEL

PRINTED PAPER  |  PRINTED FABRIC

LASER DECORATION  |  CUBIC TRANSFER

EMBOSSED/DEBOSSED ALUMINIUM  |  ZAMAC

METALLISATION  |  SPRAY FINISHING

EXTENSIVE DECORATION OPTIONS...



HCP were briefed to design a beautiful range for Polish brand Paese in collaboration with popular blogger 

Macademian Girl. The brand was inspired by HCP’s SS17 trend ‘Intense Spice’, incorporating vivid colour 

blends reminiscent of a tropical sunset and intricate artwork inspired by Caribbean tiles and exotic flowers.

Example Design Brief...

ALL DESIGNS COPYRIGHT & OWNERSHIP OF HCP PACKAGING



FINISHES &
DECORATION

PRODUCT FOCUS

BEAUTIFUL PACKAGING SOLUTIONS

LENTICULAR TOP-PLATE

For an eye-catching and interactive element, 

the Radii Square Grande Compact in ‘Beauty 

DNA’ showcases a vivid lent icular design that 

f l ips between two ar tworks for a futur is t ic feel.

LASER DECORATION ON MIRROR

The int r icate design on the mirror of the 

Fusion Round Deco Blusher Compact in 

the ‘Bionic’ t rend has been achieved with 

a high- tech, accurate laser cut, to reveal 

the neon pink cover colour underneath.AW1758  |



METAL FILIGREE

Undoubtedly the stand-out i tem in the ‘But ter f ly 

Kisses’ col lect ion, the Radii Square Grande 

Compact features a highly ornate bronze  f i l igree 

but ter f ly placed over a printed f loral background.

ALUMINIUM TOP-PLATES

HCP have captured a futur is t ic ef fect with the 

creation of two aluminium top-plates in the trend 

range ‘Bionic’. The large top-plate on the Fusion 

Round Deco Grande Compact has an intr icate 

engraved ef fect with a circui t board design and 

embossed neon badge, emulating metal l ic r ivets. 

The Fusion Round Deco Blusher compact features a 

cut -out geometr ic design, with a neon pink reveal.   

DEBOSSED HOLOGRAPHIC TOP-PLATE

Bang on trend, this Radii Square Lip Gloss 

from ‘BeautyDNA’ has been given an extra 

special touch with a debossed holographic 

metal top-plate in the cap - a highly ref lect ive 

ef fect that catches a rainbow of colours.
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RIBBON & TASSEL

Merging fashion and beauty in HCP’s 

‘But ter f ly Kisses’ t rend, the Radii Square 

Domed Lip Gloss features a sweet miniature 

hanging tassel and brings an extra touch 

of opulence with the metal l ic lurex threads.

DIGITALLY PRINTED SATIN

This digi tal ly printed satin top-plate depicts a 

detai led f loral design, overlaid with a raised 

gold foi l pat tern for a double-depth ef fect. 

Shown in ‘Romantique’ on the Fusion Round Deco  

Grande Compact with a newly developed cover 

recess, this decoration also taps into the trend 

for text i les, popular within beauty packaging. 

HOLOGRAPHIC TOP-PLATE

With colour -changing ef fects showing no signs 

of s lowing down in populari ty, ‘BeautyDNA’ 

displays a vivid green holographic polyurethane 

top-plate on the Radii Square Blusher Compact, 

s tamping the PU and then adding a laser -cut 

sat in hexagon with a screen printed logo on top.
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ROSE GOLD FOIL OVER VELVET

This plush fabric top-plate has the stroke-ably sof t 

feel of velvet, taking inf luence from  recent runway 

trends for an opulent choice of text i le. A feminine 

but ter f ly design and typographic logo has been 

hot s tamped in a stunning rose gold, satin f inish. 

GRADIENT SPRAYS

An incredibly adaptable f inish, in the ‘Bionic’ 

t rend we have shown a neon gradient spray 

on the l ipst ick A-shel l as a surprise element 

upon opening the pack and also on the edge 

of the Magni Pot to create contrast between 

an ul t ra-bright and high-shine metal l ic sur face. 

For ‘Romantique’, a pearlescent gold gradient 

spray is applied to the l ip gloss - a luxurious 

way to al low colour ID as the rest of the 

bott le is lef t clear to reveal the product. AW17 |  61



RAINBOW METALLISATION

A metal l isat ion technique that adds a 

subt le rainbow ef fect, changing colours as 

you t i l t  the pack in the l ight. Shown in the 

‘BeautyDNA’ trend on a si lver base, this f inish 

can be achieved in a wide range of colours.

GLOSSY SCREEN PRINT

The widely used screen print decoration 

shown here in a high gloss f inish for extra 

impact! When printed on a matt or sof t 

touch base, the contrast between the f inishes 

makes branding and ar twork real ly s tand out.

CRINKLE FINISH

This textured varnish gives an extraordinary 

look that is unique every t ime, shown here 

on the HCP-Rusi Pi t Brush Mascara cap. 

The crinkle f inish is created in the varnish.
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LIQUID EFFECTS

The trend ranges are HCP’s oppor tuni ty to 

experiment with f inishing techniques. In 

‘Bionic’, the aluminium components of Magnum 

mascara and Fusion Sleek Lip Gloss feature 

shiny anodisation with Drizzle and 3D Droplet 

decoration to emulate the ef fect of water.

FLIPTONE SPRAY - NEW COLOUR

HCP add a new colour option for f l iptone spray, 

as shown in the ‘BeautyDNA’ trend. Shown 

applied to a white and green base, the trend i tems 

demonstrate how the ef fect can be dramatical ly 

al tered depending on the base colour. The 

colour change ef fect is subt le over a neutral 

base, or more intense over a saturated hue.

CRYSTAL GLAZE

This textured ef fect is ideal for use with l ighter 

hues, such as those featured in ‘Romantique’. The 

decoration creates an irregular and random resul t 

and can be screen printed for brand decoration.
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AUTUMN WINTER 18/19
TRENDS

BEAUTIFUL  |  PRECIOUS  |  COLLECTABLE



OPULENT DARK FLORAL PRINTS

SATIN FOIL ING, FIL IGREE & ENAMEL DESIGNS

DESIGNS INSPIRED BY BUTTERFLY DISPLAYS

TASSELS, SILK & VELVET

METALLIC EYELINER & GOLDEN HIGHLIGHTED SKIN

THE BEAUTY OF BUTTERFLIES

LUXURY PACKAGING PERSONALISATION

COLOURED METALLICS & DEEP BRONZE

CONCEPTS OF TRANSFORMATIVE BEAUTY

PRECIOUS & COLLECTABLE



AUTUMN WINTER 18/19
TRENDS

REFLECTIVE  |  INDIVIDUAL  |  CONSCIOUS



ORGANIC & ARTIF ICIAL HYBRIDS

PATTERNS EMULATING DNA, MOLECULES & CELLS

COLOURS ARE FRESH, CLEAN & BRIGHT

TRANSPARENT, HIGH SHINE & TWO-TONE FINISHES

TWINS INSPIRE FUTURISTIC REFLECTED IMAGERY

CONSCIOUS IS COOL

A FASCINATION WITH GENETICS

COSMETICS CUSTOMISED FOR THE INDIVIDUAL

FACIAL MAPPING & SKIN PROFIL ING

BUILDING A SUSTAINABLE FUTURE



AUTUMN WINTER 18/19
TRENDS

ROMANTIC  |  ANTIQUE  |  FEMININE



FLECKED, MARBLED & FLUID

PASTEL TONES UNDERPINNED BY BLACK

ENTWINED VINES & LEAVES

ABSTRACT PAINTERLY FLORAL BACKGROUNDS

IRIS BLUE, ROMAN GOLD, HINTS OF PINK SILK & DEEP NAVY

ROMANTIC & ANTIQUATED

FADED LUXURY & FEMININITY

HINTS OF GREEK, ROMAN & BAROQUE STYLES

PEELING GOLD LEAF, FRESCOS & DUSKY HUES

DELICATE FLORAL PATTERNS



AUTUMN WINTER 18/19
TRENDS

DIGITAL  |  UNREAL  |  METALLIC



CYBORG BEAUTIES

IMAGES DIGITALLY MANIPULATED TO PERFECTION

MIRRORED & ENGRAVED SURFACES

MINIMAL YET GRAPHIC MAKE-UP LOOKS

METAL TOP-PLATES INNOVATIVELY DECORATED

HUMANS & ROBOTS COMBINE

HIGH-SHINE CHROME, L IQUID METAL & NEON PINK

DESIGNS INSPIRED BY INTRICATE CIRCUIT BOARDS

THE DIGITAL GENERATION

FINELY DOTTED TYPOGRAPHY



KEEP YOUR EYES ON HCP PACKAGING
DISCOVER A FULL MASCARA PACKAGING SOLUTION 

WWW.HCPACKAGING.COM


